AARP Driver Safety Program
Best Practice Tips

The purpose of our Best Practice sharing is to encourage AARP Driver Safety Program teams across the country to adopt one or more of the tactics to develop or improve efforts in the state and achieve a greater level of program awareness and participation.  The following are just a few approaches our states are instituting to attract new sponsors, support program awareness, provide effective program management, increase volunteer recruitment, and work with the AARP State Offices. 

Attracting New Sponsors
Go Where They Are…..

Seniors go to Senior Centers. Baby Boomers go to …Fitness Centers.  How about holding DSP courses in or near fitness seniors or gyms?  Oregon DSP volunteer leaders have been challenged to schedule a fitness center sponsored DSP course.  The challenge includes a special incentive from the Oregon SC for the first two Oregon District Coordinators to have a new course at a gym, fitness center or a nearby class meeting room location.  

We must remember to think out the box and go where they are!!!!

Submitted By:  Dave Jacobson







          
        Regional Coordinator


 

As you work your local exhibit booth, stand in front of you table and ask "Are you a good driver?"  Almost no one can resist the temptation to respond. The result is a good conversation and an opportunity to answer questions and refer to the DSP course. 
 







                Submitted By:  Rae Crooker 


           Ohio District Coordinator

National Tip:  Think, every day, something no one else is thinking. 

Christopher Morley

Volunteer Recognition

Georgia AARP Driver Safety Program announces its DSP Century Club. This new program identifies and honors Georgia DSP volunteers that have instructed over 100 courses. 

The rules are simple all active Georgia DSP volunteers are eligible; Instructors, Coordinators, Trainers and others.  Courses reported in the VMIS database are used to determine the official number of classes instructed. 

The State Coordinator will recognize the members and present awards at Zone meetings.  The current Georgia champion is Simone Collett who began instructing with DSP in 1995 and averages 16 courses per year. 

            Reprinted from Georgia DSP Newsletter 
National Tip:  Never doubt that a small group of thoughtful, committed citizens can change the world. Indeed, it is the only thing that ever has.

Margaret Mead
Attracting Course Participants 

Use the envelope size DSP brochure, D17286, or Tell a Friend cards, with your name and number on the back, and ask a medical supply store, insurance agency, pharmacy, etc. to include your material in their monthly statements.

Reprinted from the Colorado DSP newsletter
Compile a list of insurance companies doing business by districts.  Also, compile a list of all senior centers by districts.  Deliver a cover letter, a 2008 course schedule, and other DSP information to each insurance company and senior center.  If a 2008 course schedule is unavailable, you can still provide DSP information and course location and registration information. 

DSP brochures with a brochure holder should be provided to each office and especially at senior centers.  Brochures can also be displayed at the state drivers licensing offices with the office manager’s permission.  The brochures and holders can be obtained through AARP Fulfillment.

 

Insurance agents seek ways to enhance their business.  Work with insurance agents to promote DSP.  Some agents distribute letters to their 55+ customers advising them of DSP and how the insured can save money on their vehicle insurance.  
                         Submitted by:  Tom Rieger and Bob Redinger  
Montana District Coordinators

For DSP Month we are contacting our state AARP Chapters to promote DSP and our May special offer. We are asking chapter leadership to pass the information on to chapter members at their April meetings.  With the notification we are also sending a package of Tell-a-Friend cards. This allows everyone a convenient way to find out about upcoming classes. 
Submitted by:  Mary Klingler

Connecticut Marketing Specialist
Many of us retirees belong to our former employer’s retiree association. As a member of the local chapter in my area I attend luncheon meeting once a quarter.  At the March meeting I presented a DSP PowerPoint presentation. Following the presentation I signed up association members for a special DSP course especially for our membership.  I also distributed Tell-a-Friend cards and asked each participant be a messenger to spread the word to their family and friends. 
The program is highlighted in our local association newsletter.  The DSP information is also forwarded for inclusion into our national association newsletter distributed throughout the US. This information includes the DSP toll free number. 
 

Submitted by: Bill Isert

      Nevada State Coordinator
National Tip:  If everyone is thinking alike, someone isn't thinking. 









George Patton
Raising Program Awareness

To spread the word about upcoming AARP DSP classes, I talked with the CEO of the local Chamber of Commerce.  The Chamber has a monthly magazine that is distributed widely in our area.  The magazine is mailed to all Chamber members and also inserted within local newspapers. 
The Chamber recognized the benefits of the AARP Driver Safety Program and offered to add my District's 2008 Class Schedule to the December Chamber Magazine. Thanks to the local Chamber of Commerce, my 2008 Schedule ran in every newspaper in the district at the end of December. 
Submitted by: John Plourde 
California District Coordinator Zone 3 District 11 

National Tip:  Knowing is not enough we must apply.








Goethe
Have a Best Practice to Share?
We need your Best Practices to share with others in the program. The National Office staff would like to hear from you.  As we work to continue to grow the program, we want to know about specific techniques, procedures and processes you have used to get the job done.  Share your successful ideas/tactics for:

 

Raising awareness of DSP 

Attracting course participants 

Recruiting volunteers 

Attracting and increasing sponsors 

Program marketing and promotions 

Volunteer Recognition

Program Management
Working with the AARP State Office 

 

Email your ideas to drive@aarp.org or mail them to AARP Driver Safety Program, Attn:  Best Practices, P.O. Box 93114, Long Beach, CA 90809-3114.  Ideas received may be shared in the next Best Practices issue.
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